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Walk to End Alzheimer's

The Alzheimer's Association is continually in need of money in order to fund its organization and provide research to find a cure for the Alzheimer’s disease.  One of the best ways to raise money and awareness is through donations from people.  Our group decided to help gain donations to help fund the research and ultimately find a cure for Alzheimer's.  The best method we thought of was by using a well established practice by alz.org was to assist in creating a walk to end Alzheimer’s to get funds for this non profit organization to continue their work by donations.  People could walk for a cause and provide the resources needed to find a cure.
	We had to work on some basics steps prior to raising awareness and had assistance from alz.org staff members in doing so; the list is pretty extensive.  Get permits from Murray city after mapping out the exact race / walk route and identifying the committee members and volunteers to help those that participate.  We needed to set up a web site for pre-registration and ensure that we gathered emergency contact information and any medical conditions or information for every participant and ensured that it went with their number that they would pin on their jacket.  We created a short document for each of those that registered to advise them of the proper attire and the process to sign in when they arrive on site to participate.
Spreading the word about our fun run was critical to gaining the donations that were necessary to help our cause.  We needed to advertise our run to the masses in order to get the maximum amount of donations possible.  One way to get the advertisements across is through printed advertisements.  James created a flyer and posted it in several locations including; colleges, government buildings, grocery stores, and other businesses throughout the Salt Lake Valley.  We were able to print off 250 copies for $86.51 and posted them one month before the walk at all the places listed with consent from the owners.  The next means of printed advertising used was newspaper advertisement.  We placed a four-inch ad in the Salt Lake Tribune and Desert News a month before the walk.  The ad cost $47.11 to place in both papers and was free to place on their web site.  The ads talked about registration and the date, time, and place for the walk.  The ad showed that we would like participants to bring donations or others that would be donating to help bring about an end to Alzheimer's.
The walk took place on April 2nd at nine in the morning at Murray Park.  The walk was a typical five-kilometer walk around the park.  The 200 people who came were given a purple shirt that said "walk to end Alzheimer's 2012." The walk was a big success and brought the community together to end the disease.  We both had a great feeling and a sense of accomplishment with all the donations we brought in.  The total tally after we subtracted the costs for shirts and advertisement was $2,750!  This was from the runners and other people who couldn't make it to the walk but pledged the donations through those that did atend.  The donations would go a long way to finding a cure for the disease. 
[bookmark: _GoBack]After the walk to end Alzheimer’s was complete we handed out a pamphlet with a link to the alz.org web site where people could go to follow up with friends, family, and co-workers that may want to contribute when they speak to them about their experience, we also asked those that participated to continue to spread the word and that if they checked the keep me posted box on the registration form they would receive an email that shows how the donations from the walk were used by alz.org and they would get a notice about the next walk when it was being organized.
