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Does a free market corrode moral character?
I feel that a free market strengthens individual moral character for several reasons.  The first reason is that if any consumer feels that a product or service is overpriced or not of a quality that they would expect, they can take their business elsewhere.  The second reason is that if an individual produces a good or provides a service, they will need to stand by their work or they will have economic consequences of not doing so by not having repeat business.  The most compelling reason is that even though every person wants to maximize their own happiness and wealth they typically cannot do so at others expense without results that cause them to perhaps gain wealth, but not gain happiness if they are providing poor services or inferior goods.
Providing opportunities to the citizenry to enter the business world on their terms is an empowering act that allows individuals to take on responsibility first and foremost for themselves and they can become part of a system that can be utilized for raising the standard of life for everyone.  As Jagdish Bhagwati a University Professor of economics and law at Columbia University writes:
“I can attest from personal experience that, if you try to talk about the free market on today's university campuses, you will be buried in an avalanche of criticism of globalization. The opposition of faculty and students to the expansion of international markets stems largely from a sense of altruism, it proceeds from their concern about social and moral issues. Simply put, they believe that globalization lacks a human face. I take an opposite view. Globalization, I would argue, leads not only to the creation and spread of wealth but to ethical outcomes and to better moral character among its participants.

Many critics believe that globalization sets back social and ethical agendas, such as the reduction of child labor and poverty in poor countries and the promotion of gender equality and environmental protection everywhere. Yet, when I examined these and other issues in my book, In Defense of Globalization, I found that the actual outcomes were the opposite of those feared.”1
A free market is just that, a market where all participants are free to choose which empowers ethics and morality as compared to structured and rigid systems where options and choices are dictated, and the only way to have your own inputs is to basically be unethical and break the rules to implement change, or make oneself a planner of the system to put forward your own agenda that controls the actions of others which is where morality will typically suffer when others wishes are put above all others without choice.  As Ayaan Hirsi Ali a resident fellow at AEI writes:
“To appreciate just how effectively the free market strengthens moral character, it is helpful to glance at economic systems that undermine or openly reject it. Everywhere Communism has been tried, for instance, it has resulted not just in corruption and sub-standard products but also in fear, apathy, ignorance, oppression, and a general lack of trust. The Soviet Union and pre-reform China were morally as well as economically bankrupt.”2

[bookmark: _GoBack]	Sometimes to state that one system is moral or ethical we must look at the alternatives, it can be difficult to know what is good and true, unless we can see examples of systems that are anything but ethical.  It is also very encouraging that those who are put in place to govern a free market system have great belief in the strength of morals necessary and proven by the participants as Rick Santorum writes:
“Free Markets require moral character if they are to be truly free, and truly free markets, in turn, promote moral character. But free markets are no guarantors of moral character. As today's cultural environment shows, the free market tends to heighten certain moral risks.
As a politician, I might seem less qualified to answer this question than an economist. But as a politician, I have learned a great deal in the many years I've spent discussing freedom, morality, and economics with thousands of Americans. These experiences have taught me that the most important word in "free market" is "free" - that a free market is more of a political and moral reality than an economic one.
The free market depends on and rewards many human virtues. For example, market actors must develop the virtue of prudence - carefulness, foresight, and good judgment about the best way to apply a general rule in particular circumstances. Market actors must make and keep promises, even when an error in judgment means a particular promise is not profitable to keep. These habits result in increased social capital, which is the best lubricant for the free-market machine.3
In conclusion I feel that those that may be of low moral character will in fact become more ethical as they involve themselves more fully into a free market system as their interaction with others whom provide or consume goods and services in relation to them will by example show how those that are ethical are treated ethically which will reinforce their own beliefs by wanting to receive treatment the same as that which they will provide.
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